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What is Licensed to Distill?

licensed_to_distill
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LICENSED TO DISTILL®

It's Not About Drinking More...It's About Drinki
shor.by/LTD

Followed by fevertree_usa, ice_and_alchemy
and 88 others

Following v Message Email

A Platform for Trade and Consumers

LTD is the world’s largest online craft cocktail
community, providing a platform for experienced
bartenders to share their knowledge and skills with
other bartenders around the world.

A Partner for Brands

LTD is an ideal partner for brands looking to build
relationships with trade and top-tier consumers. We
create impactful, custom content featuring partner
products in the hands of notable bartenders, and we
promote this content to our community of over 1
million highly engaged followers.




Designed To Meet Your Needs

LTD offers a full suite of content creation and promotional services.

CUSTOM CONTENT o AD MANAGEMENT

INFLUENCER MGMT ) BRAND AWARENESS

CONSULTING




Who Is Licensed To Distill?

Jabin Troth Jeremy Thompson
CEO CMO
Founder of Licensed to Former Tales of the Cocktail
Distill and the creative mind Marketing Director with 15

behind the content. years of industry experience.




Who Is Our Audience?

The large majority of our audience consists of working bartenders and
enthusiast consumers, ages 21 - 45 with a ratio of 60% men to 40% women.
They are located predominantly in the USA and Europe, though LTD has
thousands of followers in nearly every country.
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Why Partner With Us?

With drastically greater reach and higher engagement than any other
relevant industry outlet, there’s no better partner than Licensed to Distill.

IMPRESSIONS REACH LIKES COMMENTS VIEWS

705.7M | 317.9M 172.9K

Annual Instagram Metrics




Licensed to Distill vs Top Industry Media Partners
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NEW: LTD’s YouTube Channel

In one year on YouTube, our channel saw 300,000 hours of watch time,
which amounts to over 32 years.
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We're Changing The Way A Must-Try Cocktail Made Like Bees To Honey - Bartender Josh Suchan A Fresh POV on Bartending

You See Cocktails with Short Rib Washed... GE i yiews s Amionthe a0 serves up a Pineau des... featuring Bad Birdy at...
10M views * T year ago 5.9M views * 1 year ago 852K views * 1 year ago 426K views * 1 year ago

Stellar Bartender + GoPros A Pineapple Sage + Pineau Hidden Bar In An Outdoor Bad Birdy behind the bar The Perfect Summer
Everywhere + Metallica =... des Charentes Cocktail fro... Mall In San Diego, California with Blackened Whiskey at... Cocktail from Lynette Lim ...

188K views * 1 year ago 149K views * 1 year ago 144K views * 1 month ago 102K views * 1 year ago 83K views * 1 year ago




Goal: Build awareness and educate trade for Del Maguey’s release of Jabali and San Pablo Mezcals.
* Duration: 12 Months

Content: x9 educational videos | x8 cocktail videos | X18 stories

Results: Impressions: 3,229,127 | Reach: 2,953,721

SINGLE VILLAGE'MEZCAL

licensed_to_distill «+ Follow F licensed_to_distill - Follow
e Original audio

licensed_to_distill Clarified Paloma

o licensed_to_distill Today we're

7 diving even deeper into the

So many @DelMagueyMezcal - R 3 ' @DelMagueyMezcal family with a
options to choose from but s . | ' - 3 " specual limited edition M»ezcal, and
@bottledinbondla at @nuevavenice ' i ' 8 - their only one from outside of
chose Chichicapa for this one! Ll ) ‘: HDMCE: SR PRDK) Ameyaltepgc :
The agave offering at Nueva is really from the state of Puebla. In this clip,
Impressive as is their to-go cocktail yougan saaihe-IL=ynar (.)Id
pregram including some cocktails on hearty.of the agave:plants heing

draft. We have yet to use Chichicapa chopped after being ;ooked in the
. Z . . ground, then soaked in water, where
in @ cocktail but this shoot inspired

us to try it...It's a bartender favorite the term’entatlon begin"s. ln'remote
. s villages in Puebla, they've literally
for a reason!!! Drink recipe and

clarification details bel been doing this for centuries, but
IR i) only very recently has the state been

officially allowed to call their spirits
Mezcal. This might be the most

floral of Del Maguey's Mezcals.
There's alsno some tranical fruit

“Las Perlas”
1.5 oz @DelMagueyMezcal

Qv ARSI © Q vV R

187,635 views ’ 6‘ Liked by 2ndlinedlife and 8,287 others

N (©) /dd o commen : P ©

View Sample Cocktail Post View Sample Educational Post

LTD CASE STUDY - DEL MAGUEY



https://www.instagram.com/reel/CNDVvDLBCxc/?utm_medium=copy_link
https://www.instagram.com/reel/CNDVvDLBCxc/?utm_medium=copy_link
https://www.instagram.com/tv/CKJympvBnlz/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/tv/CKJympvBnlz/?igshid=YmMyMTA2M2Y=

* Goal: Develop concept for associating Volcan with smoke-themed cocktails and create content to support

this concept over 12 months. \ /

* Content: LTD worked with a manufacturing partner to create a signature Smoke Top device in the shape of \\\\W/ /
the Volcan volcano. We incentivized accounts to participate by offering them the Smoke Top and the M
opportunity to be featured on LTD. x20 accounts participated, resulting in x20 videos produced and posted. \T() 1. 1*\1\’

* Results: Impressions: 6,080,444 | Reach: 5,532,097 | Likes: 209,008 | Comments: 911 |Saves: 9,883 | DE MI TIERRA

Shares: 22,045 | Menu placements at each of the accounts.

@ licensed_to_distill Sandia Smoke

One of our favorite spots from our
recent road trip to San Diego was
@sdthefishery where
@sam_anthony_peters busted out
the new @volcantequila SmokeTop
from @middletonmixology for this
drink made with tequila, tepache,
and watermelon juice...full recipe
below! ¢ %

@sdthefishery is on the
@michelinguide radar and based the
poke we paired with this cocktail for
lunch we say...give ‘em that bib!

Drink Recipe:

Candia Crmala

Qv

153,207 views

View the Sample Post

LTD CASE STUDY - VOLCAN TEQUILA


https://www.instagram.com/tv/CUEgW2Ojm6v/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/tv/CUEgW2Ojm6v/?igshid=YmMyMTA2M2Y=

* Goal: Establish Blackened Whiskey among trade and enthusiasts as more than a celebrity brand through
live segments with the distiller and craft cocktail videos over 24 months.
* Content: x10 Videos | x6 Live Segments | x22 Stories | x2 Emails
* Results: Impressions: 31,896,041 | Reach: 15,688,407 | Email Opens: 11,592 | LTD’s Blackened Giveaway I AAIZFEAIFN
B B /NS TN B I W B B
earned Blackened over 3K new followers in 1 week.

@ licensed_to_distill + Follow

@ licensed_to_distill I'm changing the
way you see cocktails...gd®

We brought an amazing group of
people together last week with one
goal in mind - create some cocktail
videos that are unlike anything we
have seen before... With the help of
the team of peaple below - we were
able to get shots no other camera
could capture! I'd love your
feedback. Stay tuned to
@Licensed_To_Distill for more
videos from our shoot...

ed: @blackenedamericanwhiskey
i : @bad_birdy

&: @gopro

2 : @aj_sjostrom

S @metallica (used with
narmiccinnl

Qv

16,253,788 views

@ Add a comment

View the Sample Post

LTD CASE STUDY - BLACKENED WHISKEY



https://www.instagram.com/p/BpBLU7Bj-75/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/BpBLU7Bj-75/?igshid=YmMyMTA2M2Y=

WHAT OUR PARTNERS SAY

James North, Creative Director, Blackened Whiskey

Like musicians, bartenders are crafting the guest experience. They’re ambassadors of a good time. We're
beyond thankful to have been included in a video that captured the cocktail experience from this
perspective, it's completely new and innovative. Licensed to Distill has found a way to set themselves
apart from the rest, and that is an amazing feat in today’s world.




* Goal: Create a brief brand video, showing the process of making Azunia Tequila and highlighting the culture at
their distillery. Duration: 2 Months.

* Content: x1 Brand Video for use in Azunia Promotions

* Results: LTD produced an evergreen brand video that continues to be used by Azunia for promotional
purposes. In addition, LTD’s promotional post of the video garnered 424,177 views.

@ licensed_to_distill - Follow
@ licensed_to_distill Tequila Tuesday
y/  with @AzuniaTequila x

@Licensed_To_Distill 2

The LTD team recently spent some
time in Jalisco, Mexico to learn more
about @azuniatequila and see for
ourseives how they handcraft their
incredible tequilas...the process is
simply breathtaking! & I'm going to
be breaking down more of the
specific steps in the process in the
weeks to come with some more clips
from the trip but for now - just enjoy
seeing a completely authentic
product being made on a family-
owned and operated estate! -

¥ @Licensed_To_Distill &4
It'e Niat Ahnot MNirinkine Mara  It'e

QY A

; 424,179 views
e

Pl o) 011/71:30 eaD Om G ] ::

View the Wide Format Video View Azunia Brand Video on LTD

LTD CASE STUDY - AZUNIA TEQUILA


https://www.instagram.com/tv/BvMgC7sg1xs/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/tv/BvMgC7sg1xs/?igshid=YmMyMTA2M2Y=
https://www.youtube.com/watch?v=3eAofXRlNLg
https://www.youtube.com/watch?v=3eAofXRlNLg

WHAT OUR PARTNERS SAY
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Jenn Barber, Marketing Director, Azunia Tequila

When you have the Licensed to Distill name on a video, you know it’s going to be modern, creative, and on
brand! Working with LTD’s team on our distillery video was a dream come true. The entire experience was
fun and inspiring, as well as impressive with a quick turnaround time on edits and limited revisions. We
wholeheartedly recommend hiring LTD for your next video shoot!




* Goal: Serve as an annual media partner for Bee’s Knees Week, Create and manage the Bartenders Meets
Beekeepers program, and partnerships with beekeeper influencers and the Home Bar Awards. Create ongoing
original Barr Hill video content. Duration: Annually 2018 - present.

* Results: In 2018, we increased account participation by 114% from the previous year when they partnered with
Liguor.com. We continue to increase participation each year, with 2,345 accounts included in 2022, a 570%
increase over 5 years. In 2021, our efforts resulted in 14 million earned impressions, the same amount earned
by Barr Hill’s $193k advertising program, but at half the price.

BARRH ILT

~
-5

/ licensed_to_distill - Follow
Kicktracks « Your Waves

licensed_to_distill Check out
@bad_birdy’s #beeskneesweek
cocktail: the Queen Bee's Knees,
inspired by our immersive bartender
meets beekeeper experience with
@barrhillgin at the @thevalleyhive.
Recipe below!

Right now, there are pro bartenders
and home bartenders around the
world doing this one simple thing to
help save the bees, and you can too!

Get involved

with #beeskneesweek this year!
Whether you make cocktails at
home or you're a professional
bartender, being a part

of #BepsKneesWeek is a clear and

& L) " N

@ Liked by 2ndlinedlife and 5,899 others

@ @ Add a comment...
View the Sample Post

LTD CASE STUDY - BARR HILL GIN


https://www.instagram.com/reel/CTBh_U4n4Wf/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/CTBh_U4n4Wf/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/CTBh_U4n4Wf/?igshid=YmMyMTA2M2Y=

WHAT OUR PARTNERS SAY

BAR RH IL]

Harrison Kahn, Vice President of Marketing, Caledonia Spirits, Inc.

If there's a single channel that the cocktail community is tuned into, it’s Licensed to Distill. LTD has been instrumental
in helping us build Bees Knees Week into the largest sustainability event in the spirits industry. It’'s rare to find such an
influential partner who is also so collaborative and fun to work with.




* Goal: Crate a strategy for Whistle Pig’s new Instagram account. Launch and manage the account. Build an influencer
network to champion Whistle Pig. Duration: 15.5 months.
* Content: Daily content posted for the entire duration of the partnership. Management of the national influencer 5

WHISTLEPIG

program.
* Results: Whistle Pig’s Instagram account became the fastest growing whiskey account in the world, beating out
Marker’s Mark. Our team of 87 Influencers in the USA resulted in a combined reach of approximately 10 million.

LTD | WhistlePig Partnership

WhistlePig’s Instagram analytics: LTD Managed vs Post-LTD

Engagement Profile

Growth Impressions Reach 5 65/3te Views

70K 50M som S1M 6% il 700K oK
62K oM 6
53K 38M 24M 1.95% 525K
35K 25M 16M 1.3% 1.2% 350K
17M 12M 251K
. 0
18K 8K 13M 8M 0.65% 175K
OK oM oM 0% OK
A B A B A B A B A B

A - June 15, 2017 - Sept 30, 2018 (15.5 months) LTD-managed

B - Oct 12018 - Jan 15, 2020 (15.5 months) Post-LTD i
View Sample Post

LTD CASE STUDY - WHISTLE PIG WHISKEY



https://www.instagram.com/p/BcnRxPdDhHC/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/BcnRxPdDhHC/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/BJVNQ2xh1mp/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/BJVNQ2xh1mp/?igshid=YmMyMTA2M2Y=

Tales of
the Cocktail
Foundation
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WHAT OUR PARTNERS SAY
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Jeff Tracy, Digital Engagement Manager, Absolut Elyx

Licensed to Distill has a great community of commenters and we saw a huge
follower bump in the ensuing days after the video went up.




WHAT OUR PARTNERS SAY

Erick Castro, Founder, Bartender At Large

Working with Licensed to Distill was a thrill, as they work unconventionally and are constantly
pushing the envelope when it comes to capturing cutting-edge bar footage. Their team uses
techniques and equipment that are unheard of in the cocktail world, which of course means the
results can be incredible.




WHAT OUR PARTNERS SAY

Kelly Baker, Sr. Director, Global Media Relations, GoPro

From deep sea diving and space exploration to cutting-edge techniques in mixology and
gastronomy, GoPro cameras provide access to experiences that would not be possible
otherwise. We love to see platforms like Licensed To Distill share their passion and amazing craft
through the lens of our cameras.




242,870 views

licensed_to_distill » Following

licensed_to_distill Blanc sur Blzne
from the @aincau_acaccerry sarty wa
had with snmez elite barrerders! The
Pireau des Charentes cocktails that
wara created were phenomeanal
including this one from
Micz_and_zlcremy whe paired Pineau
with gin l'en and coriander
infugec del r klanc..kFJll recipe below!

.

Blenc sur Blanc by @ice_and_alchemy
* 1 or whie Pineau das Charentes
*1o0z cin

+ 0.5 07 Stregz

* 0.5 oz corniander infused dolin blanc
* 2.75 0z lamon

* 1 eqa white

Y 1¢ trnzcted nacan hirtarc

licersed to distill LA VACA featuring
snort rib washed @azuniaTecuila 5

W Just leck at the ing-edients of this
mAzurial2gquila cocktail and you will
immediately want to try it! We took a
L censed o _isttl iaid trig dewn 1€
v sit @rooers8 at his new spct
ialcuisianapurchacesd and this
cocklail was compleltely worth the
drive! | kept telling him that we nccded
o do #nolther lake so that | couald keep
drinking it..aftcr about 10 takcs e
waAs nnoo mel

La Vaca

2.00zZ shortrib washed
@AzuriaTeguile Reposade

1.502 carrot - turmeric cordial

Tha7 frash ima

E_—

-

licensed to_distill Deccnstructing a
used whiskey barrel...in slo-mo....I'm
hanging cut wth @whistlepigwhiskey
this weekand helping them to craft the
final blend for FarmStock 002. This is
my guy Jake who works at WP
Farm...hes a beast with a hammer!
Follow Me @licensed_to_distill & Join
The World's Largest Craft Cocktail
Communily!gd ™ @

tikicocktail Needs to be thought
over

licensed to distill = Following

licenscd_to_distill Can a camcra catch
o [ire??? 0 gy 4 “hat'’s just on= of
the questions we asked ot our recent
@ icens=1_To_Tisil GaPre shaot all in
an cffort te change the way we sce
cockizils

P.E. The GoPro withstoad the fire!

v @ablackencdamesaricanwhiskey

: i@bad _birdy
&« @gopr
e : @metalice (used with permission)
% @thehnlseotmarhinas_|a
L]
Crink Details: Blackened Whiskey,
Nektar, M n1, Cacao, Abs nthe.
fcraft #icrefted #zocktall #eocktails
Hrraften~crall Zeratrenrkraiile 2fand

N

223,066 views

Azunia Tequila

Blackened Whiskey



https://www.instagram.com/p/BvcX-jDDNU0/
https://www.instagram.com/p/Bv1z08tDiZh/
https://www.instagram.com/p/B0gSW0mgA5t/
https://www.instagram.com/p/BfRPISJgrak/

—— - -
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licensed_to_distill Dia de los Muertos

featuring @casamigos Tequla =

mashrenae &@juzsn_martilnez zre

making sure every day at

@iccamadaralz is Dia da les Muartos
#houszcofirisncs »

1.7E 0z #Casamigos Reposaco .75 oz

Ranzna | icpieur

75 ¢z Guava Puree

.5 02 “resn Lemon Julce

.5 oz Cinnamor Syrup

Lamon Wheal / Edible F owars ; Sugar

Skull Orownzd 'n 151 and Cinnamor

dusted over Flame

—

-

|

1,670,485 views

visited, @raisedbywolvesspirits is
hidden in an outdoor mall of all places
- tucked away behind a spinning
fireplace located in an epic bottle shop
that has an incredible curated
selection of spirits including
@BarrHillGin and some of our other
favorites. So after you enjoy this
cocktail from @tony.roehr you can hit
up the bottle shop on your way out and
pick up everything you need to make it
at home (drink recipe below). &

By the way...this also happens to be
the debut of the "Powdered Sugar
Cam”

N licersed_to_distill Classy Rubbles

V' featuring @aosolutelyx by @bad sirdy
T %% Wnen Absolut Ely¢inwited me up

to their house in the Hollywood Hills |
brought somz fricncs along! Some
prenomenal cockralls were creazed at
this bar that was buil: on top of their
pocl overlookinrg Hollywooc. Given the
sutrouncings, Bad Rirdy thought snome
bukbles were in order to top o1 the
incredible @abesclutalyx vodka we
WETe 2rjoving!

Classy Bubblec
1 carts © lutelyx vodka
£ perts Agerel
E perts | emaon
Too w/Rosé "y

drnnnarmakesithel ler Solve

Our friends at @volcantequila &
@middletonmixology crafted a very
exclusive Volcan version of the
SmokeTop ¢ We were at @tocamadera
when @charitykjohnston created the
first cocktail using the new SmokeTop
and as you can see it is visually
stunning! # Volcan Tequila harvests
their agave in the shadow of a volcano
and now your cocktail can be smoked
in the shadow of a volcano as well... 4

~

(Drink Recipe Below)

%< Shot and edited by @aj_sjostrom
for Licensed To Distill®

st M rainr nhata e mormivitandaennan

QY A ®»QYV A

c\; ®s Liked by ktroth and 11,501 others 7 ‘ - ) 320,736 views

Barr Hill Gin Volcan Tequila



https://www.instagram.com/tv/CPbAnH6BbNS/
https://www.instagram.com/reel/CQyh6S5HE2M/
https://www.instagram.com/p/Bg9dsxgA51P/
https://www.instagram.com/p/BhPcBmpA1DF/

See Our Work For Yourself

www.licensedtodistill.com | info @licensedtodistill.com

*A ,fim- {@/ -
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